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What is OHMEGA™ Ink?
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Conneclive Pacﬁag&zg Solutiond

Click to Play Video
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https://www.youtube.com/watch?v=AD6nbk_kn4w
https://www.youtube.com/watch?v=AD6nbk_kn4w
https://www.youtube.com/watch?v=AD6nbk_kn4w

How Does It Work?

OHMEGA™ Ink + Touchcode’s connected packaging
solution allows you to turn your package into a portal that

unlocks exclusive digital experiences foryour customers.

STEP1

Using conductive ink, a unique code
is printed on your package.

STEP2

Customer visits your website or app on
their mobile device and touches the code
facedown onto the screen.

STEP3

Your exclusive digital contentis unlocked
for the customer to enjoy.
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CLICK ON
IMAGETO
PLAY VIDEO

Press This Side To
Your Touchscreen
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Nodes — Interface with
touch-sensitive screen
to activate content on
phone or tablet

Circuits — Carry
energy from capacitor
to nodes

Capacitor — Draws
energy from body
when touched

(the “hold here” bar)
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What Makes OHMEGA™ Unique?

Interactive Experience s

Enhanced Security

Requires
‘Proof of Purchase’

— OHMEGA —

Powered by TOUCHCODE™

Supports Product
Authentication

No 3" Party App,
Bluetooth Signal or Use

of Camera Required
(activated via internet browser)

Integrated Marketing
Dashboard
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OHMEGA™ - Greater Security than QR Codes

For Consumers:

QR codes present a growing security
threat. QR codes are easily created
(for free) and fraudsters are using them
to open victims’ bank accounts, install
malware, and penetrate entire
corporate networks.

For Companies:

Unlike QR codes, OHMEGA™ +Touchcode
cannot be copied or duplicated.

OHMEGA™ |nk +Touchcode also provides a
platform for authentication and/or
anti-counterfeiting.

| THINK the CUSTOMER |

EVERY MOMENT. EVERY EXPERIENCE.

ADD A
CONTACT LISTING

A QR code can automatically create
anew contact listing on your phone.

If this listing contains malicious
Information, It could trigger an
explolt on the device.

INITIATE A

\. PHONE CALL
A QR code can cause your phone to
call a phone number. If this Is done

maliciously, you could exposeyour
caller ID information to a bad actor.

TEXT
SOMEONE

A QR code can create a text message witha
predetermined reciplent. If you hit send, you
could potentlally reveal information or open
yourself to being exploited by a bad actor.

WRITE
AN EMAIL

A QR code can draft an emall and
populate the reciplent and subject
lines. If you hit send, you might expose
yourself to a phishing attack.

MAKE A
PAYMENT

A QR code can facllitate a payment
within a few seconds. If the QR code Is
malicious, hackers could captureyour
personal or account information.

L

Don't let your QRiosity
get the best of youl

’4 mobileiron

REVEAL YOUR
LOCATION

A QR code can send your
geolocation information to an app.

OPEN A
WEB PAGE

g

A QR code can send your web browser
to a predefined URL. If this URL Is
maliclous, you could expose yourself to
an exploit or undesirable content.

CREATE A
CALENDAR EVENT

A QR code can be used to place a meeting
onyour calendar. This could lead to a
vulnerability In the calendar application and
potentially expose your calendar to hackers.

FOLLOW SOCIAL
MEDIA ACCOUNTS

A QR code could cause one of your
soclal media accounts to follow a
predefined account. This could expose
your personal information.

ADD A PREFERRED
WIFI NETWORK

A QR code can include credentials for
automatic network connection and
authentication. This could introduce a
maliclous or compromised network on
your preferred list.
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Good Morning America: QR Code Warning

NEW THIS MORNING

ASCAM U NEW WARNING ABOUT QR CODES o
HOW SCAMMERS MAY BE CREATING.FAKE-ONES-TO-STEALYOUR MONEY NG/

THINK e CUSTOMER Click to Watch Video INTERNATIONAL@ PAPER

Air date: October 12, 2021


https://www.goodmorningamerica.com/news/video/experts-sound-alarm-qr-code-scams-80532912
https://www.goodmorningamerica.com/news/video/experts-sound-alarm-qr-code-scams-80532912

OHMEGA™ Applications

MASS MARKETING

Deliver unique, rich
media content to your
customer

Using physical
productsto enable a
digital experience

Update digital content
in real time without
changing product
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LOYALTY/
COUPONING

Inspire collectability
and brand intimacy

Track ongoing
consumer
interactions

Set targeted
rewards based on
consumer behavior

More interactions
can create more
benefits

COLLECTABILITY

Hold the productto
receive the reward

Unique offers per
location or per use

Lottery-style digital
rewards

Randomized
“Golden Ticket”
coupons

GAMING

Traditional trading
cards become
digital games

Collect, add, enable
features within a
game

Compete with
friends digitally,
trade physically

SECURITY /

AUTHENTICATION

Product
authentication

Follow authenticated
product across
distribution channels

Can’t be duplicated
Can be created for

use with high security
dedicated readers
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CAS E STU DY Over three million cards were deployed within

a 12-month period, yielding a 23% activation

rate with a return user base of 50%.

Additionally, by incorporating Touchcode’s
connected card into its marketing mix, overall
engagement time for Smashbox’s website

ACTIVATION RATE increased from an average of 30 seconds to

7 minutes per user.

CASE STU

Smashbox

Estee Lauder's Smashbox beauty brand used product inserts to
unlock content featuring makeup tutorials exclusive to their
customers. The campaign achieved a 23% activation rate and the
brand increased time spent on the website from an average of 30
seconds to 7 minutes.

READ CASE STUDY
SMQy Y ENGAGEMENT
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1,300%  INCREASE IN WEBSITE



https://touchcode.com/wp-content/uploads/2019/10/Touchcode_CaseStudy-SmashBox-1.pdf

CAS E STU DY The app was downloaded over 100,000 times

in its first two weeks on the app stores and
received a 4-star rating in the Apple app store
and a 4.5-star rating in the Google Play store.
Over three million Touchcode cards were

DOWNLOADS IN 2 WEEKS distributed during the campaign, as well.

CASE STUDY

Disney Violetta

Disney produced 80 different Violetta collectible cards with
Touchcode technology that allowed customers to access additional
content from the popular TV show. The campaign achieved over
100,000 downloads in its first two weeks, and over three million
Touchcode cards were distributed. -

M+ CARDS DISTRIBUTED
READ CASE STUDY o O 4
Nt

GOOGLE PLAY
erm( the cusrom:ﬂ STORE RATING
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REFERENCE MATERIALS

OHMEGA

Powered by TOUCHCODE™
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OHMEGA™ Website

OHMEGA™Web Site
OHMEGA

Powered by TOUCHCODE"

INTERNATIONAL@ PAPER

Explore the Power of Conductive Ink
for Connective Packaging

Hyperlink: Right Click to Open Site
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http://10.7.152.249/ohmega/
http://10.7.152.249/ohmega/

OHMEGA

Powered by TOUCHCODE™
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https://bit.ly/3xBmrlW

OHMEGA™ ONE PAGE OVERVIEW

What Is It? How Does What Makes How Is It
It Work? It Unique? Used?
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https://ohmega.ipaper.com/

